Retall in The Digital World

Connecting Shoppers, Associates and Experiences
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der-ek dy-kens

noun - 6ft 5in / blue eyes / middle child
origin - Battle Creek, Michigan (Dutch, German and Irish decent)

Travel addict. Passionate millennial. Cocktail enthusiast.
Tech geek.

Cisco Business Development Manager based in
Miami Beach, FL.

2 years with Lexmark International. 4 years with Target Corp.
Michigan Tech University graduate.

@derekdykens
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The Internet of Everything
s Transforming Retall
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Always on.
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Shop anywhere.



Always listening.
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Experience Driven.






; Q ij{‘_-:i:;f}fj};-‘USTOM RS DOI\I, i
WAN‘ 3 = “V\/OW—DP’ )

S MR - . A S
boie : :.o S - T
. r . .~

e
- o i o . 0 Vi = e .



CUSTOMER MAP

=

DY T il

ACTUALLY, I'M JUST
LOOKING FOR THE
BATHROOM.




A Glimpse at Retall Today



Instagram Taking On Retail STORE SPACES . ‘
Sales: Will It Work? Petco opens its first-ever ‘pet food

@ =AY kitchen’ — with more to come

BY MARIANNE WILSON May 10, 2019
(Z) RETAILDIVE DeepDive Opinion Podcasts Library Events Jobs Topics v
| BRIEF |
Walmart partners with Kidbox for Amazon Prime's 1-Day Shipping Upends Retail
subscription service Again

It's every bit as revolutionary as two-day was, even though Amazon's bigger rivals are ready.

Rich Duprey (TMFCop)
May 13, 2019 at 3:14PM

‘ USA TODAY nNews  sPoRrTs LIFE MONEY  TECH TRAVEL  OPINION @ 53° CROSSWORDS MORE V Q Subscribe

More store closings coming: Pier 1 Imports could close
up to 145 more stores

Kelly Tyko, USATODAY  F



S0, What Is Working™?
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ADDICTED TO BEAUTY?
WELCOME TO

UHECLUB:

BEAUTYADDICTION COMESs WITH BENEFITS
WELCOME 7O THE REWAHDS P/?OGHAM THAT*

/V'TGETEN UGH BEAUTY T'S F EE TO JOIN, ,

TIME YOU SHop THE MOREe You SPE,
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Consumer CX Trends for 2019

Store Concepts Continue to Evolve

Personal Data Collected for Consumer Benefit
Chatbots Enable Self-Service Opportunities
Voice + Virtual Reality Reinvents the Experience
Millennials Choose Experiences Over “Stuff”
Consumers Demand Improved Delivery

Companies Track Feedback Across Many Platforms




Retall Digitization

Today in most retail

stores, guests (and =~ """ ®

inventory) are ghosts :

- remain completely .

unknown until checkout

- yet want more self .

serve options -

and value -

YET EVERY STORE
HAS A HEARTBEAT

made from billions of digital data points
left by guests and team members. Are
you listening to it? Real-time? Engaging
and acting with them? Guiding them to
appropriate outcomes like your website
does?
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Parking Space
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Where Are We Going Today”
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Where Are We Going Today”
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Thank You!
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