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LUXURY MARKETING 
COURSE APPROVAL FORM 

Academic Affairs and Advising 
Leonard N. Stern School of Business 
Henry Kaufman Management Center 
44 West 4th Street, Suite 6-120 
New York, NY 10012 

P: 212 998 0585 
F: 212 995 4606 

academicaffairs@stern.nyu.edu
www.stern.nyu.edu/academicaffairs

To count MKTG-GB.2350 or MKTG-GB.2365 toward the Luxury Marketing Specialization: 
▪ Select a luxury product or service for the course project.  Be sure to confirm with your

professor that they will be willing to sign below when you complete the project and the
course.

When you have received your final grade for the course, fill in Section 1 and ask your
professor to complete Section 2.

Submit form to Academic Affairs and Advising, KMC 6-120.

▪

▪

SECT ION 1:  S tudent Information 
Name: (Last, First, M.I.) Student ID #: 

N 
Email: Date: 

SECT ION 2 :  To  Be Completed & S igned by Ins tructor  
Term & Year: (check ☑ & write year) 

❏ Fall   ❏ Spring   ❏ Summer    Year:  ____________ 

Course completed (check ☑ ) 

❏ MKTG-GB.2350 (B70.2350) Advanced Marketing Planning, with approved luxury
project

Sec #: ____________ 
❏ MKTG-GB.2365 (B70.2365) Brand Strategy, with approved luxury project

Sec #: ____________ 

Project Title:

By signing below, I confirm that I have approved and this student has successfully 
completed the major luxury project above as part of the course indicated above and 
should be permitted to count the course toward the Luxury Marketing specialization. 

Name: Signature: Date: 

OFF ICE USE  ONLY  

Processed Date:  ______________________ 

Course Number:  ______________________ 

mailto:academicaffairs@stern.nyu.edu
http://www.stern.nyu.edu/academicaffairs

	LUXURY MARKETING COURSE APPROVAL FORM
	SECTION 1: Student Information
	SECTION 2: To Be Completed & Signed by Instructor


	001: 
	002: 
	003: 
	004: 
	005: Off
	006: 
	007: Off
	008: 
	009: Off
	010: 
	011: 
	012: 
	013: 


